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1. What’s the relationship between Expo Shanghai Online and World Expo Shanghai 2010?

Expo Shanghai Online is an integral part of Expo Shanghai 2010 other than a separated virtual exposition. It is also different from the idea “Virtual Expo” which the BIE put forward before. The Bureau of Shanghai World Expo Coordination is the Organizer of Expo Shanghai Online. 

Expo Shanghai Online is oriented to all participants of the Expo Shanghai 2010, including the official, domestic and corporate participants. It will be realized on the Internet on the basis of the physical expositions of Expo Shanghai 2010 but with different technologies. 
2. What’s the relationship between Expo Shanghai Online and the official Expo website?

www.expo2010china.com is the official website of World Expo Shanghai 2010, aiming at disseminating official information of Expo Shanghai 2010 to the public, offering participants and visitors with various services, and dealing with works relevant to the World Expo organization.

Expo Shanghai Online in nature is a convergence of large-scale exhibitions, big events and online communities. Besides the promotional and educational functions, it will meanwhile focus on interactive tour navigation and exhibition of Expo Shanghai 2010, as an interactive, innovative, interesting and informative platform.

Expo Shanghai Online and the official Expo website will be mutually linked so as to promote each other.

3. What are the Benefits of the Expo Shanghai Online for participants?

Expo Shanghai Online provides the participants with a new stage and better chance of promotions in a wider scope: 

（1） By taking advantage of the Internet technologies, the online pavilions are expected to leave the world with more extensive and enduring impressions.

（2） The online pavilions can interact with the on-site pavilions positively as a supplement, conducive to promoting the exhibitions, histories and cultures of the participating countries.

（3） With flexible and simplified participating processes, exhibitors can choose different pavilion types according to their own situations and requirements.

（4） More importantly, people living abroad who cannot visit the Expo Shanghai 2010 in person, will have the chance of experiencing the pomp of World Expo and enjoying the pavilions of their own countries by means of live videos, broadcasts and virtual guides.

4. What are the Benefits of the Expo Shanghai Online for visitors?

Expo Shanghai Online can break the limitations of time and space. With the help of the Internet technologies, an all-around and permanent access to the Expo Shanghai 2010 is to be available to help visitors from all over the world, especially those who cannot be come to the Expo site personally, or those who will have an only limited visit to the Expo park to experience the splendor and fascination of World Expo Shanghai 2010.

Else functions such as tour guide, event preview and tour plan, can help visitors optimize their schedules before setting off. 

5. What Technologies will be adopted by the Expo Shanghai Online?

Expo Shanghai Online will take advantage of cutting-edge technologies such as Web 3D and flash. For detailed information, please refer to the technology standard document to be released later.

6. What are the Alternative Accesses to the Expo Shanghai Online other than the Internet?

Besides the Internet access through PC, visitors can also visit Expo Shanghai Online via 3G mobile devices (3G network supports required). In addition, there will be correlative columns about Expo Shanghai Online established both on the WAP site and IPTV platform. However, due to limited technologies, some functions such as 3D roaming may not be available when accessing to Expo Shanghai Online by using mobile devices and IPTV.

7. What’s the difference between the Browsing pavilion and the Experiencing pavilion?

The Browsing pavilions are designed and constructed by the Organizer with pre-defined uniform templates, and content materials submitted by participants. 

The Experiencing pavilions are constructed by participants themselves; or by contracting to service suppliers recommended by the Organizer or a third party.
This means that participants can individualize their online pavilions in full accordance with original designs by selecting the Experiencing pavilion. With more characteristic content and interactive functions, the online pavilions are expected to capture attentions of more visitors from around the world through optimized displaying effects. 

8. What’s the type C pavilion, the Creative pavilion? 

Apart from the Browsing pavilion and the Experiencing pavilion aimed at displaying and showcasing, there is another type of pavilion called the Creative pavilion, a virtual space governed by the Organizer and constructed by all visitors, which is not optional for participants. 

In the Creative pavilion, visitors are encouraged to create whatever they want to express their ideas and expectations on the theme “Better City, Better Life”, making Expo Shanghai Online a grand pageant joined by worldwide audience.

9. What are the possible costs for participating in the Expo Shanghai Online?

（1） Being responsible for construction of the System Platform and the Creative pavilion, the Organizer will naturally bear all the expenses incurred. 

（2） For the Browsing pavilion, costs for design and production of content materials shall be borne by participants, while costs for maintenance will be covered by the Organizer. According to similar projects in Shanghai in 2007, the estimated developing fee for each Browsing pavilion amounts to about USD 10,000. 

（3） Spending on the Experiencing pavilion depends on the amount and complexity of functions to be realized, and the way the submitted content materials are to be exhibited; and shall be borne by participants regardless of their options for construction, i.e., by self-construction or by contracting to a third party service supplier. 

Proposed costs for design and developing of the typical functions and effects of an Experiencing pavilion account for about USD 50,000, according to the estimate based on the current material and labor cost of the hosting city Shanghai. 

It should be noted that the total cost in real term might fluctuate according to the actual demand or objective of the Participant; and is highly correlated to where the mentioned design and developing work is done, due to the varied local material and labor costs. 

	
	Material & design
	Construction
	Content update
	Maintenance*

	Browsing Pavilion (Type A)
	By Participants
	By Organizer
	Through consultation
	By Organizer

	Experiencing Pavilion (Type B)
	By Participants
	By Participants
	Through consultation
	By Organizer

	Creative Pavilion (Type C)
	By Organizer
	By Organizer
	By Organizer
	By Organizer

	The Platform
	By Organizer
	By Organizer
	By Organizer
	By Organizer


*Maintenance fee includes: costs for operation analysis, maintenance of participants’ blogs, review of interactions among visitors, promotion, troubleshooting and conventional services to visitors, etc.

10. Will it be possible to link participants’ websites to Expo Shanghai Online?

Expo Shanghai Online provides a platform combined with more functions and targeted to more visitors. It is thus recommended that participants construct their online pavilions on the given platform so as to be fully integrated into the System Platform.

However, participants’ websites are still allowed to be linked to Expo Shanghai Online for communicational and promotional purposes. 

11. When will Expo Shanghai Online be launched?

Expo Shanghai Online will be launched phase by phase: 

The platform and basic functions will be activated in the mid 2009, three-dimensional Park and the advanced interactive functions at the beginning of the year 2010 and the exhibiting contents will be available only after May 1st, 2010, the official opening day of the World Expo 2010 Shanghai China.

12. When will the online pavilions be accessible to the public?

In principle, the online pavilions will be accessible simultaneously with their on-site counterparts on May 1st, 2010 when the World Expo 2010 Shanghai China officially opens. No ahead-of-schedule opening is planned. However, participants can negotiate with the Organizer to change the opening time if they have special requirements or considerations.

13. What are the services the organizer will offer to participants?

The following services will be available to the Participants: 

· The Collaborative Work Platform, developed by the Organizer to allow downloads of relevant technical documents, submitting of content materials and pavilion proposals, and technical supports from the Organizer regarding pavilion construction.

· Consulting service via telephone, email and vis-à-vis meeting by delegated persons.

· A Customer Service Hotline to provide real-time information of Expo Shanghai Online. 

· Regular reports of statistics of online visits and troubleshooting, as well as related analyses. 

· Regular seminars aiming to collect the frequently asked questions of the Participants and provide answers. 

14. Will commercial activities be Allowed for participants in Expo Shanghai Online?

In principle, commercial activities are NOT allowed in Expo Shanghai Online and there will be no trading system provided. However, participants CAN post online information regarding products sold in their physical pavilions.

In principle, participants are not permitted to post any advertisement in their online pavilions. Should there be any special reason for having to do so, the Participant shall submit application immediately for written approval from the Organizer, which also regulates the content of the advertisement, and the time, location and form the advertisement is to be posted.

If a licensed online shopping system of the Expo Shanghai 2010 is planned in future, hyperlink will be provided by Expo Shanghai Online to the system.
15. How to promote Expo Shanghai Online?

The Organizer and the Participant will promote Expo Shanghai Online through a variety of ways and channels:

1. Scheduled promotions and campaigns, e.g. Expo Zaragoza 2008.

2. The Internet, e.g., to improve search rankings in popular search engines, publish the Expo Shanghai Online blogs on major blog websites, post information in relevant online communities and send updated information via email to those who are interested in Expo Shanghai Online.

3. Official partners, e.g., to conduct promotions on partners’ websites, or post DEMO at widely-distributed service points of partners (e.g. the service points of the telecom and aviation companies.)

4. Participants are also expected to launch active promotions through their own channels. 
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